
SDI FINAL EVALUATION FORM 1.1

Created by: EA Checked by: ME Approved by: CEO Version: 1.5 (4th August, 2012)

PART 1:Journal Name: British journal of Economics mgt and tradeManuscript Number: 2013 BJEMT 3098Title of the Manuscript:
Does Sales promotion-------------------------------------Ghana.

PART 2:
FINAL EVALUATOR’S comments on revised paper (if any) Authors’ response to final evaluator’s comments
This paper has been improved considerably.  However, it is still statistically deficient
and contributes little or nothing to the existing body of knowledge on the subject.  Sale
promotion is generally done to change the buying behaviour of consumers.

The comments were noted with gratitude. However, considering the research
objectives, the methodology used is appropriate. Also, the study contributes to theexisting body of knowledge on the subjects.  The aim of the study is identified inthe Abstract i.e. page 1 and on page 4 paragraph 2. This has been achieved withthe analysis done and conclusion drawn from the study. Hence the paper hasmade  a contribution to the existing body of knowledge on the subject.


